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No further fall consumer confidence

In October the consumer confidence index was —33, two points down on
September’s index, typical of this time of year. The seasonally adjusted figures
show consumer confidence remained stable. Whether this heralds the end of
an uninterrupted string of drops since the beginning of this year is still a moot
question. Statistics Netherlands’ consumer confidence survey shows that
consumer confidence is at the lowest level since the end of 1983.

Confidence stable at low level

At the beginning of this year decline set in, caused by a more negative opinion
on the economic climate and a falling willingness to buy. It is still premature to
conclude that October marks the end of the decline.

More willingness to buy expensive items

Willingness to buy, based on consumers’ opinions on their own financial
situation and the purchase of expensive articles, remained fairly stable in
October compared to September. Consumers are as pessimistic about their
own financial situation as they were in September. In both months, 31 percent
of the consumers indicated that the financial position of their own household
has deteriorated. If seasonal effects are eliminated, consumers, for the first
time this year, show a greater readiness to buy expensive articles, such as TV
sets and computers.

Opinion on economic climate virtually unchanged

Consumers’ opinions on the Dutch economic situation are virtually equal in
October to the previous month. Although consumers have a more negative
opinion on the economy in the last twelve months, they expect the situation,
after seasonal adjustments, to be slightly more favourable in the coming
twelve months.
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Table 1: Consumer confidence, economic climate, willingness to buy and
expensive articles: balance of positive en negative answers (original
series)

Consumer  Economic Willingness to Expensive

confidence climate buy articles
2001-July -2 -28 15 24
August -5 -35 15 21
September -5 -33 14 17
October -10 -41 12 12
November -11 -45 11 11
December -7 -36 12 10
2002-January -1 -19 10 0
February -4 -20 6 -3
March -9 -24 2 -6
April -14 -33 -1 -13
May -17 -31 -7 -21
June -21 -39 -9 -23
July -24 -44 -11 -27
August -27 -48 -12 -33
September -31 -52 -17 -35
October -33 -56 -18 -36

Source: Statistics Netherlands

Table 2: Detailed information on economic climate: balance of positive
and negative answers (original series)

Economic climate

Last year Coming year Total
2001-July -22 -35 -28
August -28 -43 -35
September -28 -38 -33
October -24 -59 -41
November -35 -55 -45
December -38 -34 -36
2002-January -33 -5 -19
February -36 -4 -20
March -47 -2 -24
April -52 -13 -33
May -52 -9 -31
June -59 -19 -39
July -65 -23 -44
August -67 -29 -48
September -72 -32 -52
October -79 -33 -56

Source: Statistics Netherlands

Statistics Netherlands Press release PB02-216 page 2 of 3



Table 3: Consumer confidence, economic climate, willingness to buy and
expensive articles: balance of positive and negative answers (after

elimination of seasonal effects)

Consumer

Economic

Willingness to Expensive

confidence climate articles

2001-July -5 -31 13 16
August -8 -38 12 15
September -8 -38 13 15
October -10 -44 12 14
November -8 -41 14 17
December -2 -33 18 24
2002-January -3 -23 10 -1

February -3 -18 6 0

March -7 -22 2 -6

April -12 -28 -2 -13
May -17 -31 -8 -23
June -22 -38 -11 -30
July -27 -47 -13 -34
August -29 -50 -15 -39
September -34 -57 -19 -38
October -34 -59 -17 -34

Source: Statistics Netherlands
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