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Consuners renai n positive about the
Dut ch econony

Dut ch consuners remai ned confident in the econony in
February. The indicator show ng consuner confidence
stands at 24. This is 4 points less than in January,
but in general consunmers tend to be nore optimstic
in January than in February. Wien this effect is
taken into account, consumer confidence remains vir-
tually the sanme, according to the latest figures by
Statistics Netherlands.

Econom c climate deened | ess positive

Dutch consuners were slightly | ess positive about the
economc climate in February. On balance the differ-
ence between the percentage op people who are opti -
m stic and those who are pessim stic about the eco-
nomc climte is 25: 9 points bel ow the January fig-
ure. Both the economc situation for the next twelve
nont hs and that of the |ast twelve nonths was consid-
ered | ess positively. Despite this drop, the total

pi cture remains positive. |In January consuners were
extrenely positive. After this peak, the nood indica-
tor is back to the sanme level it had in the fourth
quarter of 1999.

W1 lingness to purchase, high and stable

The indicator showng the willingness of consuners to
buy stood at the same level in February as it had in
January. The indicator has been hovering around 22
for about a year. This is conparable with the high

| evel of the summer of 1998.

Consuners find this a good tine for nmaj or purchases,
such as refrigerators and tel evision sets. Spending
on durabl e consuner goods has not been grow ng as
fast as before since the mddle of |ast year. This
means that the willingness to purchase and the actual
buyi ng pattern have not been in line in recent

mont hs. Consuners feel their own financial situation
has remai ned constant in February.
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For further information please contact:

M Mllens, tel. +31 70 337 55 96.

Tabl e 1, consumer confidence, economc climate, wll-
i ngness to purchase, major purchases: bal ance of
positive and negative answers (original series)

Tabel 1: Consumentenvertrouwen, econom sch Kkl i maat,
koopber ei dhei d en grote aankopen: saldo van positieve
en negati eve antwoorden (oorspronkelijke reeks)

Consu- Econom sch Koop- W. 0.
nment en- Kl i maat ber ei d- grote
ver - hei d aankopen
t rouwen
1998- 16 11 20 32
Sept enber
Okt ober 4 -13 15 25
Novenber 4 -11 14 19
Decenber 5 -8 13 15
1999- Januari 8 -3 15 22
Februari 6 -7 16 24
Maar t 7 -8 17 34
Apri | 9 -9 20 35
Mei 11 -3 20 34
Juni 10 -4 20 35
Jul i 15 6 21 38
August us 16 6 22 34
Sept enber 23 24 22 36
Okt ober 23 24 22 31
Novenber 20 17 22 34
Decenber 20 18 21 22
2000- Januari 28 34 24 38
Februari 24 25 24 35
Bron: CBS

Table 2 details economc climate, |ast year, year to
conme, bal ance of positive and negative answers
(original series).

Tabel 2: Detail gegevens econom sch klimaat: saldo van
positieve en negati eve antwoorden (oorspronkelijke

r eeks)

Econom sch kl i naat

Af gel open Konend j aar Tot aal
j aar
1998- 29 -7 11
Sept enber
Okt ober 10 - 36 -13
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Novenber 5 -27 -11
Decenber 7 -23 -8
1999- Januar i 14 -19 -3
Februari 5 -19 -7
Maar t 5 -21 -8
Apri | 4 -21 -9
Mei 6 -13 -3
Juni 4 -12 -4
Jul i 14 -2 6
August us 15 -2 6
Sept enber 35 13 24
Ckt ober 33 15 24
Novenber 32 2 17
Decenber 32 3 18
2000- Januari 47 21 34
Februari 38 12 25
Bron: CBS
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Tabl e 3 seasonally corrected figures

Tabel 3: Consunentenvertrouwen, econom sch klimaat,
koopber ei dhei d en grote aankopen: sal do van positieve
en negati eve antwoorden (na verw jdering van sei zoe-
ni nvl oeden)

Consu- Econom sch Koop- W. 0.
nment en- Kl i maat ber ei d- grote
ver - hei d aankopen
t rouwen
1998- 12 5 18 30
Sept enber
Okt ober 2 -17 16 26
Novenber 6 -9 16 26
Decenber 9 -4 18 27
1999- Januari 7 -4 15 22
Februari 8 -3 16 26
Maar t 9 -5 18 35
Apri | 11 -4 21 35
Mei 10 -4 20 33
Juni 10 -4 19 30
Jul i 13 4 19 30
August us 12 3 19 27
Sept enber 19 18 20 34
Okt ober 21 19 23 32
Novenber 22 19 24 41
Decenber 23 21 25 34
2000- Januari 27 32 24 39
Februari 26 29 24 37

Bron/ source: CBS

Figure 1 consuner confidence, wllingness to purchase
and consuner sentinments about the economc clinate

Fi guur 1. Consunentenvertrouwen, koopberei dheid en
oordeel over het econom sch klinmaat
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