2[a)
—
—

PR99-332
23 December 1999
9.30 hrs

Statistics Netherlands
Press Office

P.O. Box 4000

2270 JM Voorburg
The Netherlands
tel. +31 70 337 58 16
fax +31 70 337 59 71
e-mail:
persdienst@cbs.nl

Statistics Netherlands
is a department of

the Ministry of
Economic Affairs

Press release

Statistics Netherlands

Consuners end year in optimstic
nood

Consuners are | ooking forward to the new year
Consuner confidence renai ned stable at its high
Novenber |evel in Decenmber. This is surprising, as it
usual |y decreases sonmewhat at this tine of year

After seasonal adjustnment, consunmer confidence even
reached its highest |evel since 1986, when Statistics
Net herlands first started to correct the figure for
seasonal effects. Both willingness to buy and
consuners' opinions of the economc climte were
agai n higher than the average for the last two
years.

Consuners still positive about economic climte
Consuners are still optimstic about the general
econom c climate. Their opinions on both the past and
the com ng twelve nonths are just as positive as in
Novenber. Consuner confidence seens now to have quite
definitely recovered fromthe dip at the end of |ast
year .

W1 lingness to buy remains high

Consuners continue to be willing to spend their
noney, while a decrease in this willingness is
usual |y observed at this tine of year. After seasonal
adjustnent, this willingness to buy even surpasses
the record | evel of Novenber

The high level is maintained mainly on the basis of
consuners' positive judgenent of their own financi al
situation. They do think it is a | ess appropriate
time than in the |last few nonths to purchase | arge
durabl e itens, though. But, although this decrease is
stronger than that usually reported in Decenber
consuners are still relatively positive about
spendi ng noney on durabl e goods.

For further information, please contact G Buiten
tel. +31 70 337 47 95; e-mail: gbtn@bs.nl.
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