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Consunption: growh rate |evelling
of f

The vol une of domestic private consuner spending in
the third quarter of 1999 was up 3.5% on the sanme pe-
riod | ast year. The growth rate is not as high as in
the previous quarters: 4.1%in the first and 3.8%in
t he second, although it remains substantial. Spending
on durable goods in particular is not growi ng as fast
as in previous quarters.

Food: | argest increase in two years

In the third quarter, the |evel of spending on food,
beverages and tobacco was up 2.0%n the sane period
of 1998. This volunme increase may be nodest, but it
is the largest in two years. Despite this recovery,
there is a slight reduction in the average spending
on this consunption category in the nine nonths

of 1999.

Dur abl e goods: grow ng sl ower

The third quarter expenditure on durabl e goods was up
4.2% on the same period |last year. This percentage is
substantially | ower than the growth rate of the pre-
vious quarters. Consumers hardly spent nore on hone
decoration than in the third quarter of 1998, whereas
substantially | ess was spent on the purchase of shoes
and clothing. Consuner electronics and neans of
transport renmai ned popul ar, although the growmh rate
t here was not as high.

O her goods: growh rate 4.1%

Expenditure | evels on other goods, such as energy and
fuel were up 4.1%on the third quarter of 1998. En-
ergy use fell under the influence of the beautiful
weat her.
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Servi ces:

stable growh

Services are the |argest consunption category. The
vol une of third quarter expenditure was up 3.4% on a

year ago.
fi nanci al
i ncr eases.
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services saw nmjor volune
Consuners al so spent a | ot nore noney in
under the influence of the

nore i nformation pl ease contact:
(070) 337 48 66

Per cent age changes in donestic consumner

spendi ng

Per cent age changes on the previous year

K. van

1999 Q @ Jul. Aug. Sep Jan.

| Sep.
VOLUME CHANGES
Food 0,0 2,0 4,5 -1,8 3,1 -0,2
Dur abl es 8,2 4,2 4,3 3,6 4,7 7,6
O her goods 3,3 4,1 6,0 4,2 2,3 3,7
Servi ces 3,4 3,4 35 30 38 3,5
Private consunption 3,8 3,5 4,1 2,7 3,7 3,8
donmestic
Private consunption na- 4,1 3,9 4,4 3,2 3,9 4,1
tional
VALUE CHANGES
Food , : , 2 -0,2 4,7 :
Dur abl es : : ,1 5,5 :

4,6

O her goods : : 9,8 8,7 6,9 :
Servi ces : : 6,4 5,8 6,5 :
Private consunption do- : : 6,4 5,3 6,0 :
mestic
| ndi vi dual consunpti on 6,3 6,3 6,7 59 6,3 6,2
nati ona
Source, Statistics Netherlands
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